5. KOHTPOJIBHBIE 3AJIAHUS
Howmep BapraHTa KOHTPOJIBHOTO 3aJIaHHsI COOTBETCTBYET MOCIEeIHEH nppe HoMepa

cTyneHueckoro omiera. CTyaeHThl, HOMEp CTYAI€HUECKOro OuieTa KOTOphIX OKaHYMBaeTcs Ha 1,

3,5, 7,9, Bemmonustor BapuanT Nel; Ha 2, 4, 6, 8, 0, - BHITONHSIOT BapuaHT Ne2.

TUTYNBHBIN JTUCT KOHTPOJIBHOTO 3aJJaHUS
KOHTPOJIBHOE 3AJIAHUE

Ilo nucounnuge

Bapuant (Tema)

Bremonaun(a) cryaent(ka)
3aouHoii popmbl 0OyueHUs

CIICHHUAaJIbHOCTHU

creHaIN3alliu

Kypca TPYIIIBL

Ne crynenueckoro ounera

(3a4eTHOM KHUKKH)

(moamuck) (vHUIIMANTB, (aMUTTUS)

[IpoBepui npenogaBaresnb

(ydueHast creneHsb, 3BaHue)  (IIOMAIHUCH) (MHULIAATBI, (aMIITHS)

KOHTPOJIBHOE 3AJAHUE Nel

Jlnst Toro 4toObl BBINOJHHMTHL 3amaHue Nel, HE0OXOAUMO YCBOUTH CIICAYIOIIHE pPa3eibl
rpaMMaTHKH:
1. cremeHu cpaBHEHUS MPHIaraTeIbHBIX U HAPEUUH
2. BOMIPOCHI K WICHAM MPEI0OKEHUS
3. BumoBpemennbie Gopmbl Indefinite (Present, Past, Present Perfect), Continuous (Present,
Past, Future), cormacoBanue BpeMeH

4. MomajbHBIC IJIaroibl Can, must, may u ux 3KBHBAJIEHTHI, MOAAILHBIN ri1aros should



5. ¢dopmbl HHPUHUTHBA

Crenenn CpaBHCHHSA NpUJIaraTe/JIbHbIX

CpaBHUTCIIbHAA

MIPEBOCX O THAS

OJHOCJIOKHBIC

young, big, short

younger, bigger, shorter

youngest, biggest, shortest

MMpuaIaraTCiibHbIC,
OKaH4YMBaromuyecsa Ha -y

lovely, pretty, fanny

lovelier, prettier, funnier

loveliest, prettiest, funniest

JIBYCIIOJKHBIC more pleasant most pleasant
npusaraTeabHbIe more annoyed most annoyed
more modern most modern
more careful most careful
more careless most careless
MHOTOCJIOKHBIE more expensive most expensive
npusaraTeabHbIe more attractive most attractive

more exciting

more intelligent

most exciting

most intelligent

good, bad, far

better, worse, further/farther

best, worst, furthest/farthest

Crenenn cpaBHeHUs HapeYMni

CpaBHUTCJIbHAA MMPEBOCXOJHAA

HapeuHs, carefully more carefully most carefully
OKaHYHBAIOIIHECS quickly more quickly most quickly
ua ly
Hapeuus, umetonue | fast faster fastest
Ty %e popmy, urou | hard harder hardest
npujaraTeabHbIe early earlier earliest

badly worse worst

well better best

little less least

much more most

B npensnoxkeHusix co CTeneHsIMU CpaBHEHHsI PUIaraTeNIbHbIX U HApeUHil MCIOJIb3YIOTCS

CJICAYIOIUC COKO3bI U CITIOCOOBI BBIPAXKCHUS CPABHCHUA:

as...as, the...the, much, less, more, a bit, far

You walk as fast as you brother does.




The harder I try, the worse | seem to do.

She woks harder than | do.

This actress is less famous than that one.

It’s getting more and more difficult to find a quiet beach.

®opmbl UH(PUHUTHBA

infinitive

(to) do

continuous infinitive

(to) be doing

perfect infinitive

(to) have done

perfect continuous infinitive

(to)have been doing

passive infinitive

(to) be done

perfect passive infinitive

(to) have been done

MojaajabHbl€e IJ1aroJjibl

MOJaNbHBIN IJ1aroJj

MOJAJIbHOC 3HAYCHUC

IIPUMEPBI

can (could) skBuBaneHT
to be able to

1. cnocoGHOCTS,
BO3MOXXHOCTh, YMEHUE

2. COMHEHHUE,
MPEIIOKECHIE

He can speak English

Can you do it? She couldn’t
come.

You will be able to come
tomorrow.

It can rain.

Can they be home?

may(might) skBuBaneHT
to be allowed to

1. BO3MOYHOCTB,
paspenieHue

2. COMHEHHUE,
IIPEJITOJIOKCHUE

May | come in? — Yes, you
may. She might go for a
walk.

The children will be allowed
to swim if the weather is
warm.

It may rain. They may come
soon.

COBCT

must 1. HEoOX0aUMOCTh You must know the subject.
He must try to do the work.
2. TPEINoIOXKCHHE, She must be still working.
YBEPEHHOCTb This must be your coat.
mustn’t 3. 3ampernicHue You mustn’t go out today.
have to HEeoOX0MMOCTh, Bbi3BaHHast | | have to get up very early.
00CTOSITENNLCTBAMU Do you have to work hard?
We didn’t have to wait.
should KEIATeIbHOCTh ICHCTBHS, You should follow my

advice.
You shouldn’t miss classes.




to be HEOOXOAMMOCTh, CBSI3aHHAS C
I[OFOBOpeHHOCTBIO NN
IIAHOM

He is to arrive on Monday.
Am | to come at 5?

The meeting is to last three
hours.

needn’t =don’t OTCYTCTBUE HEOOXOIMMOCTH
have to

You needn’t do it now. =
You don’t have to do it now.
He needn’t buy the tickets. =
He doesn’t have to buy
them.

BAPHUAHT Ne 1.

l. PackpoiiTe CKOOKH, YIOTPEOWB HYKHVIO CTENEHL

CPABHEHHUSINIPUJIATATEILHOIO/HAPEYNS:

1) His plan is (practical) of all.
2) London is one of (large) city in England.

3) It is one of (important) questions of our conference.

4) Your English is (good) now.
5) Even (long) day has an end.
6) It was (bad) mistake I’ve ever made.

1. IlepeBeauTe NperI0KeHU HA PYCCKUA A3BIK (MMCHLMEHHO).

1) The more I learn English, the letter I can speak it.
2) The more you read, the more you like this book.

3) The farther from work you live, the more time you spend to get there.

[11. IlocTaBbTEe BOMpPOCHI KO BceM WieHaM npenioxenus. (IlucsmenHo).
1) We pay special attention to management at our University.

2) Usually it takes me an hour to get to the University.

1V. BoioepuTe npaBHJILHBLIN BAPUAHT oTBeTa. QO0BeauTe ero.

1) I usually spend Sunday afternoon ... a football match.

a) seeing

b) looking

c) watching

2. There won’t be any trouble, ...?
a) will it

b) won’t there

c) will there

3. 1 was tired, and so ... the others.
a) were




b) was

C) are

4. She ... me that she would be late.

a) said

b) told

C) spoke

5. This collection of paintings attracts ... 3000000 people a day.
a) by

b) over

c)in

V. PackpoiiTe CKOOKHM U NOCTABbTE IJI1AroJ B COOTBETCTBYIOIIEeH hopme.

1. When | (to see) him, he (to paint) a picture of his life.

2. | (to see, not) you for ages.

3. We (to hear) nothing about each other since we (to leave) school.
4. (to hear) the weather forecast for tomorrow?

5. Shocking day, isn’t it? The rain (to fall) still.

V1. Boi0epuTe noaxoasiniue mo CMbICJIY CJIOBA U BCTABbTE B MPOILYCKH.
IHoguepkHUTE HX.

How to write a resume.

No matter what method of job hunting you use; inevitably somebody will ask you
for a resume. Most companies ... a resume before seriously considering a job
candidate from outside. Resume are sometimes also required ... receive a job
transfer within a company. ... of a resume is to help you obtain a job interview, not
a job. Very few people are hired without ... . Effective resumes are presentations
of a person’s ... and accomplishments. They are ... over detailed ... too sketchy. A
general rule is that two or three pages ... is best. One page seems too superficial; a
four page (or longer) resume may irritate an impatient employment official. Some
writers ... that a chronological (the standard-type) resume be used; other argue for
an accomplishment resume. A useful resume should include ... your experiences
... key accomplishment.

Cnoga: In order to; a personal interview; both... and; require; the purpose;
neither ... nor; suggest; in length; experience.

VIl. OTBeThTE NUCHLMEHHO HA BONPOCHI K TEKCTY.

1. What is the purpose of a resume?
2. What are effective resumes?
3. What is the length of effective resumes?



4. \WWhat should a useful resume include?

BAPUAHT Ne 2.
l. PackpoiiTe CKOOKH, YHOTPEOMB HYKHVIO CTENNEHL CPABHEHUS

NMPWJIAraTeJbHOro/ Hapeyusi:

1. It’s one of (difficult) questions in this test.

2. Who knows him (well) than you?

3. We have (little) interest in this work than you.
4. Health is (good) than wealth usually.

5. Today you worked (slowly) than usually.

6. Which is (long) day of the year?

1. IlepeBeauTe NperI0KeHU HA PYCCKUA A3BIK (MMCHLMEHHO).

1. The sooner you come the better.
2. The louder you speak, the better they can hear you.
3. The darker the night, the brighter is the Moon in the sky.

I11. HocTaBbTe BONPOCHI KO BCEM YWieHAM MperioKeHus. (MMCbMeHHO)

1. Student learn many important disciplines at our University.
2. Every day it takes her half an hour to get to her work.

1V. BpioepuTe npaBHJILHBLIN BAPUAHT oTBeTa. QO0BeauTe ero.

1. He left home without ... money.

a) some

b) any

C) no

2. Tell me ... Friday whether or not you can come to the party.
a) at

b) until

c) by

3. He has never been late, ...?

a) has he

b) hasn’t he

c)doesn’t he

4. He was on holiday. He ... start work till autumn.
a) wasn’t

b) ought not

c)didn’t have to

5. I have never heard ... ridiculous story.



a) such
b) so
Cc) such a

V. PackpoiiTe CKOOKH M IOCTABbTE IJIAr0J B COOTBETCTBYIONIEH dhopme.

1. Our next door neighbor (to wash) his car every Sunday.

2. Last summer | (to go) to the beach almost every day.

3. “Oh, it (to belong) to me. Thank you.”

4. We (to talk) when somebody knocked at the door.

5. When we got to the airport, | realized | (leave) my passport at you home.

V1. Bui0oepure moaxoasiime mo CMbICJAY CJI0BA, BCTABbLTE MPONYCKH.
IHoguepKHHUTE HUX.

Job Fairs

Although a certain percentage of graduates will still be (2)...... (employ) six
months after leaving university, the majority will have found (2)....... (employ) by
then. Many of these will even have been offered a job while at university, as a
result of visiting a job fair.

Job fairs are held at many universities each year. Companies come along to
advertise jobs, which are usually in (3) ....... (manage), and the career structures
and benefit packages that go with them. Job fairs are an (4)....... (effect) way for
undergraduates to find out what kind of job they might be interested in.

If you go to a job fair, dress (5) ....... (profession) . Don’t wear jeans and T-shirt.
Wear a suit! You don’t want to look (6)....... (responsible) when you have your
first (7)......... (meet) with your potential (8)......... (employ). If you’re interested
in a job on offer, you may have to fill outan (9) ........ (apply) form, so it’s (10)
........ (help) to take along relevant information with you. You’ll also need proof of
all your (11) ........ (qualify), so don’t forget to take photocopies of all your
certificates with you.

Cnoga: professionally, qualifications, helpful, application, meeting, employer,
effective, irresponsible, unemployed, management, employment.

VIl. OTBeTbTE NMCHbMEHHO HA BONPOCHI K TEKCTY.

1. Will the majority of graduates have found employment at once after leaving
University?

2. What do you know about job fairs?

3. Is it effective way for undergraduates to find out the job?

4. How should you dress when you go to a job fair.




st Toro,
rpaMMaTHKH:

1. ITaccuBHEBIiT 3a710T

5. Will you need proof of all yo

KOHTPOJIBHOE 3AJTAHUE Ne2

2. MonanbHble Tharossl ¢ nepGeKTHbIM HHPUHUTHBOM

3. Ilpuyactue

4. CocnaraTenbHOE HaKJIOHEHUE B MNPpUAATOYHBIX MIPCAJIOKCHUAX YCIIOBUSA

9TOOBI BBITIOJHUTH 3ajaHre No2, HEOoOXOAMMO YCBOWTH CIEIYIONIUE DPa3/eibl

YHOTpeﬁJIeHI/Ie cocJIaraTeJIbHOro HaAKJIOHCHHUS U NMPUAATOYHBIX IMPEAJIOKCHUAX YCI0BUSA

B IPOCTBIX NPCJIOKCHUAX U B ITIABHBIX

B YCJIOBHBIX IMTPUAATOYHBIX NPCIJIOKCHUAX

I should this work (today, tomorrow) If I had time If, unless,
I should have done this work | If I had had time provided
(yesterday)
@®opMbI IPUYACTHUA

Active Passive
Present Writing Being written
Perfect Having written Having been written
Past - Written

Participle |
Participle | umeer cyddukc —ing, KoTopsii NpUOABISIETCS K MHPUHUTHBY Tiaroia 0e3 4aCTHIIbI
to
Uien Bormpoc [To3unus ITepeBon
MIPEITIOKEHUS
1. Onpenenennoe | Kakoit? Jlo nnm mocne [Tpuuactuem HACTOSAIIETO
CYIIIECTBUTEIHHOTO BpeMeHu (cyhduke -y, — 101
ymmbo ¢ momompio  ckjdf
«KOTOPBII»
2. O6crositenncTBO | ['me? Konenm wmu wHavano | Jleenpuyactuem (cydpdurc —u).
Korma? MPEIOKECHUS (mo | Coro3bl HE IEPEBOSTCS
Kaxk? noaexaniero). [lepen




[Mouemy? Participle I  moryr
ObITH COr03b6l  When,

while

[Mpumeuanue 1. Participle | ¢ oTHOcsAmMMUCS K HEMY CIOBaMH €CTh HMPUYACTHBIA 00OPOT.
[IpuyacTHelii 000pOT — OIHO MECTO B NPEMJIONKEHHM, T.€. OJUH WIEH MpemioxeHus. Ecim
Participle | — onpenenenue, To 000pOT Ha3bIBACTCS MPUYACTHBIM ONPEICICHHBIM 000POTOM;
€CJT OHO 00CTOSITEIBCTBO, TO 000POT — MPUYACTHBIN 00CTOSATEIHCTBEHHBIH.
2. Participle | umeer cMbICT IEHCTBHTENIBHOIO 3aj0ra, T.€. JHUIO (MIPEIMET) CaMO BBIMOJHSIET
JICUCTBUE
Participle |
[Mpumep: 1. While reading this text we learned a lot of new expressions.
Yurasi ITOT TEKCT, Mbl Y3HAIA MHOTO HOBBIX BBIPQKECHUH.
Reading - Participle | B ¢pynkuuu obcTositenscTBa.
2. Students coming to Moscow to study usually live in hotels.
CryneHTsl, npue3xkamiue B MOCKBY YUYUTHCSI, OOBIYHO JKUBYT B OOIICKHUTHSX.
Coming - Participle | 8 pynkuuu onpeaeneHus.
Past Participle
Nmeer cybddukc —ed (npaBusibHbBIC IIaroiibl), y HEMpaBUIbHBIX rarosioB 3to Il komoHka mo

Ta0IHIE CIPSKCHHM.

OyHKIUS ITepeBon

1. Onpenenenue [IpuyacTriem mpomeanero BpeMeHu Moo ¢

IIOMOIIBIO CJIOBA ((KOTOpBIﬁ))

2. O6crostenbeTBo (nepen Past Participle | 'maromoM Bo BpeMeHH 1O MpaBUITy EpeBOAA

crost coto3bl When, if) CTpa/IaTEeNILHOTO 3aJI0Ta

IMpumeuanue: 1. Past Participle ¢ otHocsmMucs Kk HeMy CJIOBaMHU €CTh IPUYACTHBIA 000POT,
KOTOPBIH SIBIISICTCS OHUM YICHOM MPEIOKCHUS.

2.Participle, crosimee mocie CymeCTBUTEIBHOIO W HE MMEIOIIEE OTHOCSIIUXCS K HEMY CJIOB,
SIBJISIETCSL  ONPEJICIICHHEM W TIEPEBOAATCS [0 ONPEACIIAEMOro CYIIECCTBUTEIBHOTO MO0 C
TIOMOIIIBIO CJTOBA «KOTOPBI.

[Mpumep: the goods delivered - mocraBieHHbIe TOBAPHI; TOBAPhI, KOTOPHIC TOCTABHUIIH.

3. O cnocobax onpenencuus GyHkuun cM. Tadauiy «Participle I»

Past Participle

Ilpumep:1. Many states established after the World War 11 soon became higly developed

industrial states.



MHorue rocynapcraa,

CO3J1aHHbIE TMO0CJie BTOPOM MHPOBOIl BOWHBI,

BBICOKOPAa3BUTBIMU NPOMBIIIIJIICHHBIMU T'OCYyAapCTBAMHU.

Established - Past Participle B pynkiuu onpenenenus.

2. When invited by his friends to see a new exhibition he thanked them.

BCKOpE CTalll

Korna npy3psi npuriacuiIu ero noCMOTPETh HOBYIO BBICTaBKY, OH MOOJIarolapuil ux.

Invited - Past Participle B pyHkimm o6crositenscTaa.

Active voice
| Indefinite Continuous Perfect
Bpewmst HetictBue kak ¢akr | JleiicTBue Kak | /leiicTBue,
(XapakTepucTHKa) (oObr4HOE, mporiecc MIPEANIECTBYIOIICE
MMOCTOSIHHOE, (He3aKOHYEHHBIH, KaKOMY-TO MOMEHTY
MOBTOPSIIOIIEECs]) JUTSTITACST )
Present Ask Am asking Have asked
Asks Are asking Has asked
Is asking
CnpaiuBaio CnpammBaro (ceituac) | Yke cripocut
(BOOOTIIE, BCerja,
00OBIYHO)
Past Asked Was asking Has asked
Were asking
Cupocwui, cipammBan | CripammBan (B TOT | YK€ CIIPOCHIT (K TOMY
(korma-To) MOMEHT) MOMEHTY)
Future Shall ask Shall be asking Shall have asked
Will ask Will be asking Will have asked
Crporry Byny crpammuBare (B | Vike coporry (K TOMy
TOT MOMEHT) MOMEHTY)
Passive voice
2 Indefinite Continuous Perfect
Present Am asked Am being asked Have been asked
Are asked Are being asked Has been asked
Is asked Is being asked

CnpammBaroT

(certyac)

VYaxe cnpocuinu




CrnpammBaroT

(BooOIIIE, BCET 1A,

0OBIYHO)
Past Was asked Was being asked Had been asked
Were asked Were being asked
Cropocuiu (Buepa) CropammuBanu (B TOT | YXe CIpocuiu (K
MOMEHT) TOMY MOMEHTY)
Future Shall be asked - Shall have been
Will be asked asked
CIIPOCST Will have been asked
VYaxe cpocsr (k
TOMY MOMEHTY)
Bapuanr 1

. CnummuTe mnpensiokeHHsi, MOCTABUB cKa3yeMoe B mnaccuBHOM 3ajiore. UcmoJb3yiiTe

npenor by, rae 3To He06X0UMO

Mogens.

The customers can pay their household accounts by electronic transfer.

The household accounts can be laid by the customers by electronic transfer

1. The insurance company pays compensation in case of a natural disaster.

2. We have promoted our goods and services on the points of sale throughout the year.

3. My friend has just advised me to deposit my savings with a bank.

4. They are repairing my car now. | can’t drive it.

5. We had already reached the decision before the general discussion began.

6. The customers bought there articles during the sale. We can’t exchange them.

1. CnumuTe npeaioskeHUs M MOTYEPKHUTE CKa3yeMble, copep Kale MOAaTbHbIE IJ1aroJibl

¢ neppexTHbIM HHPUHUTHBOM. [lepeBeanTe NpeaI0KeHUA

1. The results were completely wrong as a scientist she should have planned the experiment more

carefully.

2. The personnel director might have chosen Mike for the job, he looked happy after the interview.

3. The firm must have become bankrupt, it is selling out its shares.

4. He couldn’t have taken part in the negotiations. He was on a business trip at that time.

5. Let’s go and discuss the problem with Mike. He must have finished working by now.




I1l. CnumuTe NpeniosKeHUus, MOJUYEPKHUTE NMPUYACTHS, YKaKuTe UX GopMy U (PyHKIHIO
(cM. Momenb)

1. Impressed by Alan’s work, the manager extended his contract for year.

2. Being unemployed, Dave had time to consider what job he really wanted.

3. The consumers usually study the quality of goods offered by foreign producers at a particular
market.

4. Knowing exactly what | wanted, | didn’t spend much time shopping.

5. Unless properly packed, the goods won’t attract the customers and sell well.

6. Having established the main values of the company, the members of the Board passed over to
the discussion of the short-term objectives.

IV. U3 naHHBIX rpynn npeajioKeHui, coAepKaluX NPUIATOYHbIC NPeIJI0KeHUs YCI0BHS,
CIIUIIHTE Te, B KOTOPBIX JIeiicTBHE MOIJIO Obl OTHOCHUTHCS K HACTOSIIIEMY MJIM OyayuiemMy
BpemeHu. [loguepkHuTE CKa3yeMble U MepeBeaUTe NMPeaJI0KeHH s

1. a) If more users were connected to computer networks, e-commerce would develop more
rapidly.

b) If more users had been connected to computer networks, e-commerce would have developed
more rapidly.

2. a) The company would have achieved a higher sales level, if the retail price had been decreased.
b) The company would achieve a higher sales level, if the retail price was decreased.

3. a)Unless experienced managers were hired, such a big corporation would not run business so
successfully.

b) Unless experienced managers had been hired, such a big corporation would not have run
business so successfully.

4. a) If governments had reduced restrictions and tariffs, it would have promoted the expansion of
world trade.

b) If governments reduced restrictions and tariffs, it would promote the expansion of world trade.
5. a) If the enterprise applied innovations more effectively, its profits would rise.

b) If the enterprise had applied innovations more effectively, its profits would have risen.

V. U3 Tpex cJioB BbIOepuTE 0HO, COOTBETCTBYIOIIIEE ONpeaeeHUI0, KOTOPOoe JaHO BbIIIIe.
IHoguepkHure ero

Mogens.

The variety of goods that a company produces or sells

a)rank Db) range c) choice

1. acompany which sells goods to another company

a) customer  b) retailer  c) supplier



2. acharge paid to a person or a bank for the money borrowed

a) loan b) rent C) interest

3. aperson who reports to you

a) supervisor b) subordinate c) leader

4. a group of people that might buy the company’s goods

a) competitive market b) local market c) target market
5. a sudden collapse

a) boom b) rise c) crash

6. payment to a person after injury

a) benefit b) compensation c) incentive

7. aperson responsible for promotion and distribution of the company’s goods as well as for market
research

a) production manager b) marketing manager ) sales manager

V1. Bbibepurte noaxoasimme mo CMbICIY CJIOBA U BcTaBbTe B mponycku. [loguepkunTe nx
Market Research

It is impossible to develop and ...1... a product solely on the basis of ....2... That’s much
too risky. You can't just trust the intuition of senior managers or product managers; you have to
do market research. We collect and ...3... information about the size of a potential market, about
consumers’ tastes and ...4..., their reactions to particular product features, packaging features, and
SO on.

Lots of people think that market research just means going out and asking consumers for
their ...5... of products, but that's not true. Actually, talking to customers is a relatively minor
market research tool, because it's very expensive. In fact, personal interviewing is the very last
thing we'd do. We usually find that our own ...6... which keeps records of sales, orders, and so
on, is a far more important source of information. Our sales representatives are another good
source.

There are also a lot of printed sources of secondary ...7... we can use, including daily,
weekly and monthly business newspapers, magazines and trade journals, our competitors ...8...
reports, official government ...9... , and reports published by private market research companies.
We ...10... data from customers, middlemen, and so on, if both internal research (analysis of data
already available in the accounts and sales departments) and secondary data (available in printed
sources) are inadequate.

If we do go out and do field work it's usually a survey, which you can use to collect
information about product and ...11... features, and to measure the effectiveness of advertising

copy, advertising media, sales ...12... distribution channels, and so on.




Analyse, annual, data, gather, guesswork, habits, accounts department, launch, opinions,
packaging, promotions, statistics

Cnummre u nepeBeauTe CJIOBOCOYETAHUA.

1. to develop and launch a product

2. the consumers’ tastes and habits

3. to keep records of sales

4. to gather data

5. to do a survey

6. advertising media

Bapuant Ne2

. CnummTe NpeasiokKeHHsl, MOCTABUB CKa3dyeMble B NMacCMBHOM 3ajore. UcmoJsb3yiiTe
npeaJor by, rae 3To Heo6X0aAUMO
Mogens.
The company had opened two outlets by the end of the year.

Two outlets had been opened by the company by the end of the year.

1. I have decided that the company would pay my monthly salary into my account in the bank.
2. Before developing a new product our firm will set up a team of experienced marketing
specialists.

3. All the Ministers will see the President off at the airport.

4. The shop owners believe that business environment has improved the trade.

5. Renault produced more than 400,000 cars last year.

6. Last year the company went bankrupt and made all employees redundant.

1. CnumuTe NpeaioskeHUs M MOTYEPKHUTE CKa3zyeMble, Copep Kale MoAaTbHbIE IJ1aroJibl
¢ neppexTHbIM HHPUHUTHBOM. [lepeBeanTe NpeaI0KeHUA

1. He spent three weeks on the work that should have taken only a day or two.

2. Mike isn’t home yet. He must have been held up at work.

3. Nobody knows when the documents disappeared. They might have been stolen.

4. He can’t have forgotten about the meeting. He talked to me about it only this morning.

5. I don’t know why they are so late. They could have got lost.

111 CnummTe npeasioKeHus, MOTYePKHUTE MPUYACTHS, YKAKUTE UX (popMy H PyHKIHIO (CM.
mMojesib). [lepeBennTe MpeaIoKeHUust

1. Having decided to offer me the job, the sales manager asked me for a reference.



2. The consultants, being outsiders, are usually less able to judge how well a candidate will fit into
the organization.

3. The information obtained during the market research will be used in decision-making.

4. Offering a salary the applicants couldn’t reject, the personnel manager convinced them to accept
the job.

5. Having failed in every career he had attempted VVan Gogh turned to art.

6. Changes in consumers demand have influenced goods quantity and quality demanded.

1V. U3 naHHBIX IPyni Npeaio:KeHuid, colepKamX NPUIaTOYHbIe MPeAJI0KeHHs YCI0BHS,
CIIMIIUTE JIMIIb T€, B KOTOPbIX HeﬁCTBHe MOTI'JIO ObI OTHOCHTBHCH K npomeameMy BpeMEHH.
H()Il‘lepKHI/lTe CKa3yeMbI€¢ U MMEPEeBCIUTEC MPECATOKCHUS

1. a) If more users were connected to computer networks, e-commerce would develop more
rapidly.

b) If more users had been connected to computer networks, e-commerce would have developed
more rapidly.

2. a) The company would have achieved a higher sales level, if the retail price had been decreased.
b) The company would achieve a higher sales level, if the retail price was decreased.

3. a) Unless experienced managers were hired, such a big corporation would not run business so
successfully.

b) Unless experienced managers had been hired, such a big corporation would not have run
business so successfully.

4. a) If governments had reduced restrictions and tariffs, it would have promoted the expansion of
world trade.

b) If governments reduced restrictions and tariffs, it would promote the expansion of world trade.
5. a) If the enterprise applied innovations more effectively, its profits would rise.

b) If the enterprise had applied innovations more effectively, its profits would have risen.

V. U3 Tpex c¢JioB BbI0epuTE 0HO, COOTBETCTBYIOIIEEe ONpeae/IeHUI0, KOTOPOe JaHO BbIIIIe.
IHoguyepkHure ero

Mopens:

General term used for all types of stocks and shares

a) investment b) income C) securities

1. a document giving permission to sell something

a) license b) contract C) agreement

2. a person associated with another person, often in business
a) employer b) partner c¢) founder



3. to give money temporarily on the condition that it will be returned

a) lend b) borrow C) pay

4. reduction in the original price of a product

a) turnover  b)discount c) profit

5. request from the customers for something

a) complaint b) order c) invoice

6. a person who starts his own business

a) accountant b) entrepreneur c) shopkeeper

7. a charge paid to a person or a bank for the money borrowed

a) loan b) rent c)interest

8. working extra hours

a) in shifts b) in time c) overtime

9. people who buy goods or services

a) users b) customers c) suppliers

10. a company or a person who is competing against you

a) partner b) franchiser c) rival

V1. BpiGepuTe moaxoasiiiue Mo CMbICIY ¢JI0BAa U BcTaBbTe B nponycku. [loqryepkHuTe MX
What is Marketing?

A market can be defined as all the potential customers ...1... a particular need or want. Marketing

is the process of developing, pricing, distributing and promoting the goods or services that satisfy

such needs. Marketing therefore combines market research, new product development,

distribution, advertising, promotion, product improvement, and so on. According to this definition,

marketing begins and ends with the customer. Truly successful marketing ...2... the customer so

well that the product or service satisfies a need so perfectly that the customer is desperate to buy

it. The product almost ...3... itself. Of course this will only happen if the product or service is

better than those of competitors.

Companies are always looking for marketing opportunities - possibilities of ...4... unsatisfied

needs. Marketing opportunities are generally isolated by market segmentation ...5... a market into

submarkets or segments according to customers' requirements or buying habits. Once a target

market has been identified, a company has to decide what goods or services to ...6... always

remembering the existence of competitors.

Marketers do not only identify consumer needs; they can ...7... them by developing new products.

They will then have to design marketing strategies and plan marketing programmes. Once the

basic offer, for example a product concept, has been established, the company has to think about

the marketing mix - the set of all the various elements of a marketing programme, their integration,



and the amount of effort that a company can expend on them in order to ...8... the target market.
The best-known classification of these elements is the 4 P's: Product, Price, Promotion and Place.
Aspects to be considered in marketing a product include its ...9..., its features, style, brand name,
size, packaging, services and guarantee, while price includes consideration of things like the basic
list price, ...10..., the length of the payment period, and possible credit terms. Place in a marketing
mix includes such factors as ...11..., coverage of the market, locations of points of sales.

Promotion groups together advertising, publicity, sales promotion and ...12... .

Anticipate, dividing, filling, influence, distribution channels, personal selling, offer, discounts,
sharing, sells, quality, understands

Cnummre u nepeBeauTe CJIOBOCOIYECTAHUA:

1. to develop a product

2. to satisfy the needs

3. to offer goods and services

4. to anticipate the consumer needs

5. to influence the target market

6. to consider credit terms
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